
Water Conservation Strategies

Tonilee Hanson, SAJB Program Manager
September 21, 2023



• The Spokane Aquifer Joint Board (SAJB) is comprised of 21 public and 
private water providers in Spokane County WA who rely on the 
Spokane Valley Rathdrum Prairie  (SVRP) Aquifer, a sole source aquifer 
for over 600,000 residents in WA and ID.

• The Spokane River Forum is a WA 501c3 dedicated to regional 
dialogues and individual empowerment to protect the Spokane River 
watershed.

• The Idaho Washington Aquifer Collaborative  is an Idaho 501c3 
comprised of Idaho and Washington municipal and private Class A 
and B  water and wastewater purveyors. 

https://www.spokaneaquifer.org/
https://spokaneriver.net/
https://www.iwac.us/


Goal to reduce water use by 30% 



2015 – 2022 Water Conservation Awareness 

•  Invited speakers and researched other programs.

• Created Videos such as “Our Water Our Future”.

• Social Media and Display Ads Media Campaigns .

• Convened Conferences to discuss water quality and supply issues.

• Developed and Published Efficient Irrigation and Landscape Design 
Guidelines.

• Roadshows to introduce the Design Guidelines.

• Technical Workshops on irrigation and landscape best practices.

• October 2022-March 2023 created website “Outdoor Watering Nerds”

https://www.youtube.com/watch?v=yvk5KtTwB4I
https://www.iwac.us/irrigation-and-landscape-guidelines/


A Regional Resource Created By

Individual actions make a difference.
Everyone can do their part 

to protect the Spokane River and 
Spokane Valley Rathdrum Prairie Aquifer.



https://outdoorwateringnerds.org/



49 Webpages
links to 246 external 
resources

Videos
69 external
56 embedded
DIY Resources 42
Find a Professional 12 
topics and 65 listings

















20 Questions with Multiple Answers 







Read Your Water Meter



Sprinkler System Checkup

Repair and Retrofit

Smart Controllers & Sensors

Drip Systems & Soaker Hoses

Backflow Protection 

Sprinkler System Videos





Why are my 
sprinklers 
constantly 
leaking?



Landscape Design

SpokaneScape

WiseScape

Drought Tolerant & Native Plants

Fertilizers, Pesticides and Herbicides

Landscape Videos



Before

After



Drought 
Tolerant and 
Native Plants

https://spokanewateringnerds.org/landscapes/drought-tolerant-and-native-plants/
https://spokanewateringnerds.org/landscapes/drought-tolerant-and-native-plants/
https://spokanewateringnerds.org/landscapes/drought-tolerant-and-native-plants/


2023 Media Campaign

IWAC and SAJB
 April – October

KXLY- Phase 3 Digital
Facebook
Instagram

Display Ads
Retargeting

20 second videos



IWAC Media Campaign April - $2,000

Impressions 132,040

Clicks 1,136

CTR 0.49%

Google 456

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign April - $2,100

Impressions 142,040

Clicks 1286

CTR 0.74%

Google 341

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign May - $2,000

Impressions 12,6495

Clicks 1019

CTR 0.55%

Google 1,351

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign May - $2,100

Impressions 144,033

Clicks 1,148

CTR 0.62%

Google 1,149

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign June - $2,000

Impressions 106,488

Clicks 1,688

CTR 1.33%

Google 636

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign June - $2,100

Impressions 147,147

Clicks 1,082

CTR 0.54%

Google 2,117

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign July - $2,000

Impressions 159,575

Clicks 1,488

CTR 0.56%

Google 1,261

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign July - $2,100

Impressions 133,372

Clicks 2,487

CTR 0.86%

Google 1,380

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



4 Videos Aired in August  -  $2,500
                                                  9,693 Video Thru Plays

• Leak Detection - https://youtu.be/PoWR8W-ogp8

•Repair & Retrofit - https://youtu.be/8lNjqqmQU0c

• Saving Water Matters - https://youtu.be/Eqk9hy5EmCI

• Sprinkler Savy  - https://youtu.be/Ca-ELDiLhtY

Video Thru Plays: The number of times a video ad was viewed in its entirety.

https://youtu.be/PoWR8W-ogp8
https://youtu.be/8lNjqqmQU0c
https://youtu.be/Eqk9hy5EmCI
https://youtu.be/Ca-ELDiLhtY


IWAC Media Campaign August - $800

Impressions 127,795

Clicks 395

CTR 0.09%

Google 397

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign August - $800

Impressions 128,524

Clicks 359

CTR 0.24%

Google 314

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



IWAC Media Campaign September - $2,000

Impressions

Clicks

CTR

Google 

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign September - $2,100

Impressions

Clicks

CTR

Google 

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



SAJB Media Campaign October - $2,100

Impressions

Clicks

CTR

Google 

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions.



Feel free to 
connect your 

community to the 
Nerds website.



A Regional Resource Created By

Thank You
Questions?

Tonilee Hanson    509-847-4337    sajbinfo@gmail.com

mailto:sajbinfo@gmail.com
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